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 Introduction  1 
and Purpose

As part of the Lodi General Plan Update, a survey was mailed to all households1 
in the city.  The survey was designed to fulfill several objectives:

Gain insight into residents’ vision for the future;•	

Inquire about the quality of life in Lodi and rank priorities for improve-•	
ment;

Find out what types of open-spaces, natural areas, and recreational facili-•	
ties are needed;

Gauge resident opinion on the agricultural/open-space community-separa-•	
tor around Lodi; and

Segment the data by key demographic variables to uncover differences.•	

This report presents highlights of the findings of this survey, organized as fol-
lows:

The •	 Methodology and Demographics of Respondents section explains the 
methods used to compile this report and creates a profile of the survey re-
spondents.

The •	 Findings section offers analysis of the findings from the substantive 
questions of the survey.

Appendix A •	 contains the original survey form.

Appendix B •	 presents the cross tabulation tables.2

1  A survey was mailed to all 19,070 households in the City’s database.  As of 2006, there were an 
estimated 23,000 households in Lodi. (Source: Report E-5, California Department of Finance.)

2  Cross-tabs were calculated for questions where less than 60 percent of respondents were in favor.



Lodi General plan update survey  |  Community survey

2

 Methodology and  2 
demographics of  
respondents

2.1 MeThodology

The mail-in survey was distributed to all households in Lodi as part of the pub-
lic outreach process for the General Plan Update.  The survey asked community 
members how they like living in Lodi currently and how the city should be 
improved upon over the next 20 years.  Specifically, the survey sought to gauge 
public opinion on priorities and programs focused on planning for growth, 
protecting open-spaces and natural areas, maintaining a “greenbelt” between 
Lodi and Stockton, and economic development in downtown.  Respondents 
were also asked if they would be in favor of raising taxes and fees to support 
certain projects and services.  

Demographic information about the respondents was gathered and cross-tabu-
lations were assembled.  Cross-tabulation analysis enables differences between 
various groups to be analyzed.  The survey included open-ended or free-form 
questions, opinion questions in which residents were asked to what extent they 
agreed or disagreed with certain statements, ranking questions, and check boxes 
(in which respondents could choose from among a selection of options).

The survey was located on the front and back of a single page that was part of 
a fold-out mailing containing background information on the General Plan 
and the update process.  It was designed to be mailed back to the City’s Com-
munity Development Department office with pre-paid postage.  The survey 
and other information were included in English and in Spanish.  The survey 
was mailed to each of the households in the City’s 19,070-household database.  
All responses were coded into a separate database that allowed for various cross 
tabulations to be run.  The City received 877 completed surveys (841 in English 
and 36 in Spanish), for a response rate of 4.6 percent.
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does The survey resPonse rePresenT The CoMMunITy aT 

large?

While a mail-in survey enables wide participation, its very nature introduces 
biases that should be considered when reviewing results.

These include:

Self-Selection Bias.•	   The demographic information collected suggests that 
the typical survey respondent is a white, middle class homeowner, has no 
children living at home, and has lived in Lodi for over 20 years.  While 
this profile fits many households in Lodi, there are groups whose opinions 
are under-represented in the survey results including racial and ethnic 
minorities, people with children currently in the Lodi school system, 
people who have resided in the city for less than 20 years, young adults/
professionals (often renters), and lower-income households.  In addition, 
people who work long hours or have other pressures on their time are also 
less likely to respond to this kind of survey.  Cross-tabulations were run for 
several questions to analyze how responses varied by demographic charac-
teristics; these are only discussed in this report where there were significant 
differences among group characteristics.

Age Bias.•	   Only one survey was sent to each household and therefore only 
one person residing in each home likely replied.  It is highly probable that 
the person who replied was the head of the household or parent, if the 
household included children.  Therefore, the opinions and ideas of Lodi’s 
younger residents and youth are heavily underrepresented.

In addition to these built-in biases, the demographics of the survey respondents 
did not entirely reflect those of the city as a whole.  As was mentioned above, 
the age of survey respondents could be biased because older household members 
are more likely to fill out the survey than their younger counterparts.  Indeed, 
while according to the 2000 Census, the median age in Lodi was a little over 34 
(34.1), the median age of survey respondents was almost 57 (56.8).   In addition, 
according to the Census, in 2000, 74.4 percent of Lodi’s population was white, 
5.1 percent was Asian, and 27.1 percent was Latino.  The survey respondents 
reported that they were 86.2 percent white, 3.9 percent Asian, and only 6.6 per-
cent Latino.  Furthermore, while 54.6 percent and 45.4 percent of households 
were owner-occupied and renter-occupied in 2000, 87.5 and 12.5 of survey re-
spondents owned and rented, respectively.  Finally, the Census reported that 
the median household income in Lodi in 1999 was $39,570.  Adjusted to 2006 
dollars, this is $47,757.  The median household income of survey respondents 
was between $50,000 and $74,999.  
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2.2 deMograPhICs of resPondenTs

Residents were asked to report certain demographic information to understand 
how well the survey respondents represent the Lodi population.  The following 
information was originally located at the end of the survey in Question’s 12-
20.

number of Years Lived in Lodi 

The number of years that respondents have lived in Lodi ranged from 1 year 
(17 respondents) to 90 years (1 respondent).  The average number of years that 
survey respondents reported that they had lived in the city was 28.  The median 
or middle number of years that respondents have lived in Lodi was 23.  

Chart 1: number of Years survey respondents Have Lived in Lodi
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age

The median age of survey respondents was 58 years old.  Out of the 877 respon-
dents, 809 reported their age.

Table 2-1. age of survey respondents

17-29 years 6%
30-39 years 9%
40-49 years 18%
50-64 years 33%
over 65 years 34%

Chart 2: age of survey respondents
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Gender

Out of the 820 survey respondents who reported their gender, 370 (45.1%) were 
male and 450 were female (54.9%).

Employment and Education  

Survey respondents were asked where they currently work or attend school.  
They were given the following options to choose from:

Lodi         •	

Woodbridge   •	

Stockton     •	

Elk Grove    •	

Sacramento   •	

Out of the 877 survey responses, only 462 answered this question.  Perhaps the 
low response rate can be attributed to the fact that many people who answered 
this survey question work or go to school elsewhere or are retired, and therefore 
do neither.  Indeed, many respondents checked the “other” box and wrote in 
that they are retired or are homemakers.  A number of respondents also wrote 
that they work or go to school in the Bay Area, Manteca, Modesto, or Tracy. 

The majority of respondents reported that they work or go to school in Lodi 
(62.8%) or Stockton (29.0%).  Other respondents indicated that they work in 
Sacramento (5.4%), Elk Grove (1.5%), or Woodbridge (1.3%). 

See the Table 2-2 and Chart 4 for a comparison of survey respondent responses 
and data from the 2000 Census.  Census data only includes where Lodi resi-
dents work, and only takes into account employed residents.  Furthermore, 
according to the Census, only about 70 percent of Lodi residents work in Lodi, 
Stockton, Sacramento, Elk Grove, or Woodbridge—the categories that those 
surveyed were given to choose from.   Given these differences, it is hard to com-
pare the two data sets; however, it is likely that the survey respondents included 
a greater proportion of those who work or go to school in Lodi.

Chart 3: Gender of survey 
respondents
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Table 2-2. Work and school Location: survey respondents vs. Census*  

Location Number Percent Number Percent
Lodi 290 62.8% 10,630 44.8%
Stockton 134 29.0% 5,255 22.2%
Sacramento 25 5.4% 620 2.6%
Elk Grove 7 1.5% 70 0.3%
Woodbridge 6 1.3% 70 0.3%

Survey Respondents Census

*Census data only reflects work location.

Chart 4: Work and school Location: survey respondents vs. Census*  
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Employment status 

Residents were asked about their employment status.  They were given the fol-
lowing options and asked to select all that apply: 

Full-time         •	
Retired           •	
Self-employed    •	
Part-time         •	
Homemaker        •	
Not employed     •	
Student           •	

Out of the 877 survey responses, 828 people answered this question.  A little 
over 40 percent (40.6%) of respondents worked full-time.  Almost the same per-
centage of survey respondents were retired (39.4%).  About 9 percent (8.8%) of 
respondents were self-employed, followed by those who checked off: part-time 
(7.1%), homemaker (5.2%), not employed (2.9%), and student (2.1%). As was 
mentioned earlier, time constraints of those who work probably accounts for the 
high percentage of retirees who responded to the survey.

Housing: Own or rent?

Residents were asked if they owned or rented their homes.  Almost 90 percent 
(87.5%) of the 825 people who answered this question own their homes, while 
about 12.5 percent rent.  These statistics vary quite a bit from those reported 
by the 2000 Census.  The Census reported that almost 55 percent (54.6%) of 
housing units were owner-occupied, while about 45 percent (45.4%) were rent-
er-occupied.  Perhaps the survey responses vary so much from the Census data 
because of the larger proportions of older residents and higher-income people (a 
greater proportion of whom are owners) who answered the survey.

Full-time
38%

Student
2%

Retired
37%

Not employed
3%

Part-time
7%Self-employed

8%

Homemaker
5%

Chart 5: Employment status
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Chart 6: Own or rent: survey respondents

Ethnicity

The survey asked residents to report their ethnicity.  Over 85 percent (86.2%) of 
the 816 respondents said they were Caucasian or white.  Almost seven percent 
(6.6%) said they were Latino, followed by Asian/South Asian (3.9%), Mixed 
(2.0%), Native American (1.0%), and African American or black (0.4%).  No 
survey respondents reported that they were Pacific Islander.  

Table 2-3. Ethnicity of survey respondents

Number Percent
Caucasian or White 703 86.2%
Latino 54 6.6%
Asian/South Asian 32 3.9%
Mixed 16 2.0%
Native American 8 1.0%
African American or Black 3 0.4%
Pacific Islander 0 0.0%

Own, 55%

Rent, 45%

Chart 7: Own or rent: Census (2000)
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Chart 8: Ethnicity of survey respondents
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Judging by the results of the 2000 U.S. Census, the survey respondents do 
not mirror the ethnicity of Lodi residents.  According to the 2000 Census, 
only 74.4 percent of Lodi residents were white, while over 27 percent (27.1%) 
reported that they were Latino.  Furthermore, while those of Asian or South 
Asian descent only represent 3.9 percent of survey respondents, in 2000, they 
represented over five percent (5.1%) of the population.

Household income in 2006 (pre-tax dollars)

The survey also asked residents to report their 2006, pre-tax income.  The 
median response, of the 763 of 877 people who answered this question, was 
$50,000-$74,999 ($87,500 being the midpoint of the range).

Table 2-4. Household income of survey respondents (2006$) 

Total Household 
Income

Number Percent

< 20,000    56 7%
20-39,999   141 18%
40-49,999   70 9%
50-74,999 170 22%
75-99,999   99 13%
100-124,999 91 12%
125-149,999 49 6%
150,000+    87 11%
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Chart 9: Household income of survey respondents (2006$)
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According to the 2000 Census, the median household income of survey re-
spondents was substantially higher than the median household income of Lodi 
residents.  

Chart 10: Median Household income: survey respondents vs. Census*
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*The Census figure was converted from 1999 to 2006 dollars, accounting for inflation.
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Household size

Residents were asked about the size of their household and 816 of 877 survey 
respondents answered this question.  Forty-eight percent reported a household 
size of 2, while 20.0 percent answered that they lived on their own.  Over sev-
enteen percent (17.4%) said they lived in a household with four or more people, 
and almost 15 percent (14.6%) said they lived in a three-person household.

Chart 11: Household size

The median household size of survey respondents was two, while the Census 
reported a median household size of nearly 2.8.  This difference could be due to 
the fact that a lot of retirees who do not have children living at home responded 
to the survey.
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findings3 

The survey responses are summarized below.  Please refer to Appendix A for a 
copy of the survey questions.

Question #1: What is best about living in Lodi?  

In an open-ended question, residents were asked what they liked most about 
living in Lodi.  The vast majority of survey respondents—88.3 percent—com-
mented on this question.  Most respondents mentioned multiple qualities that 
they liked best about living in the city.  

Over half of respondents (56.3%) remarked that they liked the small-town feel 
best about living in Lodi.  While some spoke of Lodi’s “community spirit,” and 
others of the city’s “hometown feel,” the majority of survey respondents enjoyed 
and valued the intimate community atmosphere that Lodi provides.  

In many ways, the other characteristics that survey respondents wrote about 
speak to the qualities that create this environment.  For instance, a large num-
ber of people commented on the strength of the Lodi community, the warmth 
of the citizens, and the family-oriented nature of the city.  Several respondents 
most liked the unique businesses, farmers’ market, and public artwork in the 
downtown, while others specifically commented on the light traffic and the 
location of Lodi.  

Many people also said that they most enjoyed the cleanliness of the city as well 
as the safety level or low crime rate.  Others mentioned the wineries or farming, 
the school system, the beauty of the city, and the weather as qualities that they 
most enjoyed about Lodi.

Question #2: Looking ahead, what is the most important thing that 
should be done to improve Lodi?

Residents were asked to write about what should be done in the future to im-
prove Lodi.  An overwhelming majority of survey respondents—86.5 percent—
offered their comments.  

The vast majority of respondents answered Question #1 by stating that they 
most liked Lodi’s small-town feel.  Likewise, for Question #2, many respon-
dents mentioned that keeping Lodi small and planning smartly for growth were 
the most important things that should be done to improve the city’s future.

While in Question #1, some survey respondents praised Lodi’s public safety 
and low crime rate, in Question #2, other respondents wrote about their con-
cern for rising crime and gang activity in the city.  In answering Question #2, 

A man said he most liked “the embracing 
nature of the community…not just the physi-
cal layout of the city.   Everything I need is 
close at hand, just minutes away from Lodi’s 
downtown.”

One woman commented: “My husband and 
I have lived here all our lives. Although the 
population has gone from 17,000 to 60,000 
it still has a small-town feel…”
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some survey respondents mentioned the need for activities for children and 
teenagers.  These factors are likely related, as unoccupied youth often get into 
trouble.  Suggestions for curbing criminal activity ranged from hiring more po-
lice (as well as soliciting more volunteer police officers to play a role in proactive 
crime prevention), addressing the drug problem, and being more honest about 
the fact that crime is a real issue in the city.   

Another common sentiment that survey respondents expressed was that there 
should be a greenbelt or community-separator between Lodi and Stockton.  
Respondents reasoned that the greenbelt would help maintain the city’s agri-
cultural identity, control growth, prevent sprawl, and serve to buffer Lodi from 
Stockton.

Furthermore, a number of residents, both pro- and anti-Walmart Supercenter, 
commented on the debate surrounding the store’s introduction to the city.

Question #3: planning for the future—the next 20 years:

Survey respondents were asked to rate a list of 12 opportunities that the City of 
Lodi should pursue over the next 20 years.  These opportunities included main-
taining the current feel of the community, creating more parks, encouraging 
economic development in the downtown, and providing residents and visitors 
with expanded pedestrian, bike, and transit options.  Survey respondents could 
“strongly agree,” “somewhat agree,” “somewhat disagree,” “strongly disagree,” 
or mark “no opinion” when asked about a particular statement.  See the Table 
3-1 for the full results.
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Table 3-1.  Opportunities the City should pursue

Chart 12:  Opportunities the City should pursue (sorted by priority)

Weighted 
Score

Strongly 
Agree

Somewhat 
Agree

Somewhat 
Disagree

Strongly 
Disagree

No Opinion

Maintain Lodi’s small-town feel 160.25 76% 16% 3% 3% 2%

Encourage visitors/tourists 95.29 39% 40% 11% 6% 4%

Promote more entertainment op-
portunities

87.95 36% 40% 12% 6% 7%

Encourage more retail and restau-
rants in downtown

86.99 41% 34% 13% 7% 5%

Provide more pedestrian connec-
tions and build better sidewalks

75.92 33% 37% 16% 6% 8%

Encourage more offices in down-
town

70.97 27% 44% 16% 6% 7%

Expand public transit options to 
Stockton and other areas outside 
Lodi

62.00 31% 34% 12% 11% 11%

Build more parks 52.18 22% 45% 17% 9% 8%

Expand bus service within Lodi 40.77 21% 35% 16% 10% 17%

Build more bike paths and lanes 39.90 29% 30% 20% 14% 8%

Encourage housing in downtown 17.49 20% 33% 21% 17% 9%

Encourage more retail centers and 
stores in Lodi

11.86 24% 30% 21% 23% 3%
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Survey respondents overwhelmingly thought the City should pursue maintain-
ing Lodi’s small-town feel.  Indeed, over 76 percent of respondents strongly 
agreed and 16 percent somewhat agreed that maintaining Lodi’s small-town 
feel should be a priority.  In fact, less than six percent (5.8%) of respondents 
somewhat disagreed or strongly disagreed with this statement. This is not sur-
prising given that in Question #1 and #2 of the survey, respondents expressed 
their affection for Lodi’s small-town qualities such as the friendliness of the 
residents, the quaint nature of the downtown, and the family atmosphere.  

Encouraging visitors/tourists, more retail and restaurants downtown, and more 
entertainment opportunities were other topics that enjoyed overwhelming sup-
port (more than 75% of respondents agreed or strongly agreed). Providing more 
pedestrian connections and better sidewalks, and encouraging offices down-
town were also supported or strongly supported by more than 70 percent of 
the respondents, while expanding public transit options to Stockton and other 
areas outside Lodi, and building more parks enjoyed greater than 60 percent 
support. 

The community was divided on two issues—encouraging more retail centers 
and stores in Lodi, and encouraging housing downtown, although slim majori-
ties favor both. 

Cross-tabulations were run on items on which there was less than 60 percent 
support to understand the perspectives of demographic sub-groups. These de-
tailed tabulations are included in Appendix B; following are some highlights: 

Encourage more retail centers and stores in Lodi.•	  This is opposed by 44 
percent of survey respondents. Opposition is especially strong in the 
39-58 year age group, with just over 70 percent of this group opposed. 
In terms of income, opposition is strongest in households with incomes 
between $50,000 and $100,000, with levels of opposition declining in 
both lower and higher income groups. Opposition is also greater with 
those who have lived in Lodi longer than 10 years. 

Encourage Housing Downtown.•	  There was great support for this among 
those 17 to 28 years of age (nearly 70% supporting or strongly sup-
porting), as well as those 69 to 78 years age (more than 57% in favor). 
Other age groups were divided in their support. Support was also strong 
with Asians (61% in favor) and with high-income households (69% of 
households with incomes greater than $125,000 in favor). 

Expand Bus Service within Lodi.•	  More than 60 percent of people 59 years 
or older favored this, as did nearly 60 percent of those younger than 28. 
Support is less pronounced in other age groups. More than 77 percent 
of Asians and 63 percent of Latinos also supported this. 

Build More Bike Paths and Lanes.•	  Overall, 59 percent of respondents 
favored this. Support was greatest with those younger, and generally 
more affluent, as well as with the Asian population (nearly 70 percent of 
Asians in favor). 
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Chart 13: support for bike paths and Lanes by age Group

Question #4: Which types of new open-spaces, natural areas, and 
recreation facilities are needed in and around Lodi?

Survey respondents were asked to rank ten different types of open-spaces, natu-
ral areas, and recreation facilities on a scale of 1 to 10 with 1 being the highest 
priority and 10 being the lowest.  Residents could choose between natural areas 
for hiking, bird watching, equestrian, or some other use; neighborhood and 
community parks, active sports parks and ball fields; indoor gyms and sports 
facilities; aquatic centers; bicycle paths; recreational trails along canals; improv-
ing access to the Mokelumne River; developing a regional sports complex; or 
some other priority (respondents could fill in the blank).  Table 3-2 shows the 
complete results.
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Weighted 
Score

1 2 3 4 5 6 7 8 9 10 Total

Natural areas for hik-
ing, bird watching, 
equestrian, etc.

679.47 25% 
(177)

11% 
(75)

11% 
(78)

8% 
(60)

15% 
(106)

9% 
(61)

6% 
(42)

5% 
(36)

5% 
(32)

 69% 
(41)

100% 
(708)

Neighborhood and 
community parks

659.33 17% 
(120)

11% 
(79)

12% 
(87)

13% 
(92)

17% 
(120)

9% 
(62)

6% 
(44)

6% 
(44)

3% 
(24)

5% 
(37)

100% 
(709)

Other high priority 649.98 44% 
(78)

9% 
(16)

2%      
(3)

3%   
(5)

3%   
(6)

2%   
(4)

4%   
(7)

3%   
(6)

5%   
(8)

24% 
(43)

100% 
(176)

Recreational trails 
along canals

621.91 10% 
(73)

15% 
(107)

15% 
(103)

12% 
(83)

12% 
(85)

7% 
(52)

7% 
(46)

8% 
(59)

5% 
(38)

8% 
(55)

100% 
(701)

Improve access to the 
Mokelumne River

615.83 17% 
(122)

11% 
(79)

12% 
(81)

9% 
(61)

14% 
(95)

5% 
(36)

7% 
(47)

9% 
(63)

8% 
(57)

8%   
(58)

100% 
(699)

Bicycle paths 606.34 10% 
(72)

14% 
(99)

12% 
(88)

10% 
(70)

15% 
(106)

9% 
(63)

9%   
(60)

8% 
(53)

4% 
(31)

9% 
(64)

100% 
(706)

Active sports parks 
and ball fields

601.99 11% 
(73)

10% 
(72)

12% 
(82)

9% 
(61)

18% 
(122)

12% 
(86)

11% 
(74)

8% 
(56)

4% 
(28)

6%   
(41)

100% 
(695)

Aquatic center 537.88 14% 
(94)

8% 
(57)

8% 
(57)

8% 
(54)

10% 
(70)

8% 
(53)

11% 
(78)

10% 
(72)

9% 
(61)

14% 
(95)

100% 
(691)

Indoor gyms and 
sports facilities

525.34 9% 
(61)

9% 
(61)

7%   
(50)

8% 
(54)

13% 
(89)

10% 
(70)

11% 
(78)

14% 
(95)

8% 
(53)

11% 
(74)

100% 
(685)

Develop a regional 
sports complex

448.64 10% 
(70)

8% 
(53)

5% 
(33)

5% 
(36)

8% 
(56)

5% 
(37)

9% 
(61)

10% 
(65)

20% 
(136)

20% 
(135)

100% 
(682)

Table 3-2. Open-spaces, natural areas, and recreation facilities
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Using a system of weighted scores, the priorities favored by survey respondents 
are shown in Table 3-2. Natural areas for recreation, neighborhood and com-
munity parks, and recreational trails along canals, and improved access to 
Mokelumne River ranked the highest, while development of a regional sports 
complex ranked the lowest. These results should be considered in light of fact 
that the average responder to the survey is older than the general Lodi popula-
tion. 

While it ranked third overall, over forty-four percent (44.3%) of respondents 
chose “other priority” and filled in the blank as their top choice.  Many people 
wrote that the Grape Bowl should be refurbished.  Others mentioned the need 
for a bowling alley or skating rink or advocated for preserving existing areas.  
Echoing the sentiments that a lot of people voiced earlier in the survey, many re-
spondents wrote about the need for teen/youth centers as well as a community-
separator or “green belt” between Lodi and Stockton.

Question #5: should there be an agriculture/open-space/community- 
separator around Lodi?  if so, how should this be developed?

Survey respondents were asked if they supported or opposed four statements 
regarding agriculture, open-space, and the community-separator between Lodi 
and Stockton.  These statements sought to gauge the community’s reaction to 
maintaining land around Lodi in agriculture/open-space or as a community-
separator through land use restrictions, maintaining a community-separator 
or open-space/agriculture between Lodi and Stockton, maintaining the land 
all around Lodi specifically in agricultural use, and imposing a parcel tax that 
would be used to purchase land between Lodi and Stockton to act as a commu-
nity-separator.  Survey respondents could “strongly agree,” “somewhat agree,” 
“somewhat disagree,” “strongly disagree,” or mark “no opinion” when asked 
about a particular statement.  See Table 3-3 for the complete results.
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Weighted 
Score

Strongly 
Support

Support Oppose Strongly 
Oppose

No 
Opinion

Land between Lodi and Stockton should be maintained as an 
agriculturalor open-space community-separator via land use 
restrictions

141.25 69% 18% 4% 5% 3%

Land around Lodi should be specifically  
maintained in agricultural use

137.83 63% 24% 5% 4% 4%

The City should ensure that land around Lodi is maintained as 
agriculture, open-space, or a community-separator by purchas-
ing land

75.50 42% 25% 14% 10% 9%

Would you support a parcel tax to pay for the  
acquisition of land around Lodi for an  
agricultural or open-space community-separator?

-9.04 18% 28% 20% 26% 8%

Table 3-3.  agriculture/Open-space/Community-separator

Using a weighted scale, survey respondents expressed strong support for main-
taining land between Lodi and Stockton as an agricultural or open-space/com-
munity-separator via land use restrictions.  Respondents also indicated their 
support for expressly maintaining land around Lodi in agricultural use and for 
the City to ensure that the land around Lodi is maintained as agriculture, open-
space, or a community-separator by purchasing land.  

However, residents who responded to this survey question were fairly evenly 
split between supporting and opposing a parcel tax to pay for the acquisition 
of land around Lodi to be used as an agricultural or open-space/community-
separator, though as a whole, they opposed such a measure. Opinion varied 
with age, with older respondents typically showing less support for the parcel 
tax than younger respondents. Thus, while residents overwhelmingly favored 
a greenbelt between Lodi and Stockton and preserving agricultural resources 
around the City, they favored a regulatory approach rather than a parcel tax to 
achieve these objectives. 
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Chart 14: support for parcel Tax by  age Group

Surveyed residents who were in favor of a parcel tax were asked the amount 
per year they would be willing to pay.  The 233 people who responded to this 
question said they would be willing to pay an average of $181 dollars per par-
cel to support land acquisition around Lodi for an agricultural or open-space/
community-separator.

Question #6: should taxes or fees be raised by the City to support 
certain types of programs and projects?

Survey respondents were asked if they supported or opposed increasing taxes 
and fees for certain programs and projects that would serve the community.  
Specifically, the survey sought to judge the level of support for tax and fee in-
creases for building and maintaining parks and recreation facilities; police and 
fire protection; expanding senior housing options; library services; maintaining 
parks and trails; extending public transit and bus services; and providing more 
affordable housing.
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Using a weighted scale, survey respondents were very much in favor of tax and 
fee increases to support police and fire protection.  A majority of respondents 
also expressed their support for increases to provide for the maintenance of 
parks and trails, building and maintaining parks and recreation facilities, li-
brary services, expanding senior housing options, and extending public transit 
and bus services. A majority of respondents stated that they oppose increasing 
taxes and fees for the purpose of providing more affordable housing.

Weighted Score Support Oppose Strongly Oppose No Opinion

Police and fire protection 78.25 41% 13% 9% 4%

Maintaining parks and trails 59.33 51% 16% 8% 5%

Building and maintaining parks and  
recreation facilities

41.53 45% 18% 12% 6%

Library services 38.76 45% 21% 9% 8%

Expanding senior housing options 32.04 40% 22% 10% 10%

Extending public transit and bus services 3.86 33% 25% 16% 13%

Providing more affordable housing -25.94 22% 31% 23% 10%

Table 3-4. Taxes and fees for programs
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Chart 15: Opinion on Taxes and fees to support City programs and 
projects
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Cross-tabulations were run on items on which there was less than 60 percent 
support to understand the perspectives of demographic sub-groups. These de-
tailed tabulations are included in Appendix B; following are some highlights: 

Expanding Senior Housing Options.•	  Increasing taxes and fees for this pur-
pose was opposed by almost a third (32.6%) of survey respondents. Those 
with lower household incomes tended to be more in favor of raising taxes 
and fees to support expanding senior housing options.

Extending Public Transit and Bus Service. •	  Over half of respondents in the 
youngest age bracket, 17 to 28 year olds, and the oldest three age brack-
ets (59 to 68, 69 to 78, and 79 to 95) supported extending public transit 
service.  The majority of those ages 29 to 58 (age brackets 29-38, 39 to 
48, and 49 to 58) did not support raising taxes and fees for this purpose.  
Notably, two-thirds of Asian respondents were in favor of tax and fee 
increases to support extending public transit and bus service (this makes 
sense given the overwhelming support that Asians showed for public tran-
sit expansion in Question #3).
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Providing More Affordable Housing.•	   Increasing taxes or fees for this was 
opposed or strongly opposed by 54 percent of survey respondents.  The 
youngest and the oldest respondents (age brackets 17 to 28 and 79 to 95) 
were the only groups where the majority supported raising taxes and fees 
to provide more affordable housing, although only by a slim margin.  Not 
surprisingly, those with the lowest household incomes (less than $20,000) 
showed strong support for tax and fee increases to provide affordable hous-
ing.  Whereas almost 65 percent of people with household incomes less 
than $20,000 supported this measure, only 14.6 percent of those with 
incomes over $150,000 supported it.

Question #7: Lodi’s population was 62,800 in 2006—an increase of 76 
percent over 25 years (it was 27,200 in 1981).  How large should the 
community grow to in 25 years? 

Survey respondents were given the following options to choose from: 25 percent 
(78,500 residents total), 50 percent (94,200 residents total), 75 percent (109,900 
residents total), 100 percent or more (125,600 residents or more).  Almost two-
thirds (63.1%) of respondents thought that Lodi’s population should only grow 
by 25 percent in the next 25 years.  Another quarter (24.9%) thought that the 
city should grow 50 percent in this same period of time.  A minority—a little 
over 12 percent (12.1%) of those who answered this question thought that Lodi 
should grow by 75 percent or 100 percent or more in the 25 years to come.  
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Chart 17: Community Growth—the next 25 Years
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The above chart shows the general trend in survey respondent opinion on how 
much Lodi should grow in the next 20 years.  The chart below (Chart 10) shows 
this same information in relation to the number of years that survey respon-
dents have lived in Lodi.

Chart 18: Years in Lodi and Opinion on Growth 
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Question #8: Where do residents shop most often?

Respondents were asked where they most often shop for: groceries, women’s 
clothes, men’s clothes, children’s clothes, electronics, home furnishings, office 
and school supplies, books and music, and family entertainment.  They could 
choose from the following locations:

Downtown Lodi•	

Lower Sacramento/Kettleman•	

Eastside•	

Elsewhere in Lodi•	

Stockton •	

Elk Grove/Sacramento•	

Internet•	

Other•	

Please see the table below for complete results.

Downtown 
Lodi

Lower Sac/
Kettleman

Eastside Elsewhere 
in Lodi

Stockton Elk Grove/ 
Sacramento

Internet Other

Groceries 8% 70% 3% 15% 4% 0% 0% 1%

Women’s clothes 5% 38% 3% 8% 29% 8% 3% 5%

Men’s clothes 3% 40% 3% 9% 29% 7% 3% 7%

Children’s clothes 3% 47% 3% 8% 23% 6% 3% 7%

Electronics 3% 30% 2% 4% 44% 6% 7% 4%

Home furnishings 22% 16% 2% 8% 30% 11% 1% 10%

Office and school supplies 5% 77% 1% 5% 6% 1% 2% 3%

Books and music 11% 22% 2% 5% 39% 3% 13% 5%

Family entertainment 51% 12% 2% 6% 9% 5% 2% 14%

Table 3-5. shopping Location
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Downtown Lodi was favored by over half (51.3%) of respondents for family 
entertainment (probably due to the popular multiplex cinema there), and by 
nearly a quarter (22.3%) for home furnishings.

However, overall, the Lower Sacramento/Kettleman area and Stockton were the 
most popular shopping destinations for survey respondents.  Lower Sacramento/
Kettleman was especially frequented for office and school supplies (77.4%) and 
groceries (69.6%).  Stockton was patronized by survey respondents most often 
for electronics (44.0%), books and music (39.3%), home furnishings (29.8%), 
as well as women’s and men’s clothing (29.3% and 28.7%, respectively).

Residents who responded to this survey question indicated that they shopped 
considerably less often elsewhere in Lodi and in the Elk Grove/Sacramento 
area.  While the vast majority of survey respondents did not use the internet 
to do most of their shopping, a substantial fraction (13.4%) bought books and 
music online.  Finally, very few survey respondents did the majority of any kind 
of shopping in Eastside. 

Question #9: Where do residents dine out most often? 

Survey respondents were given the same options to choose from as in Question 
#8.  Most survey respondents either dined out most often in downtown Lodi 
(36.6%) or Lower Sacramento/Kettleman (25.0%).   These locations were fol-
lowed in popularity by elsewhere in Lodi (19.0%), Stockton (9.5%), Eastside 
(4.2%), Elk Grove/Sacramento (2.1%), and other locations (3.6%).

Chart 19: Dining Out
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Question #10: Where did residents buy their last car? 

Residents were surveyed as to where they bought their last car.  Survey respon-
dents were given the same options to choose from as in Question #8 and #9.  
The most popular place where respondents bought their last car was in Stockton 
(29.0%), followed by Eastside (15.4%), Elsewhere in Lodi (13.2%), Elk Grove/
Sacramento (12.1%), Downtown Lodi (3.5%; presumably including the Chero-
kee Lane area for those who chose this option), the Internet (2.2%), and Lower 
Sacramento/Kettleman (2.0%).  A large percentage—22.7 percent—indicated 
that they bought their last car in a place other than one of the aforementioned 
locations or venues.

Chart 20: Last vehicle purchase
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Question #11: What car “brand” should be sold in Lodi?

Residents were also asked to comment on the “brand” of car that they would 
like to see sold in Lodi.  The respondents who chose to answer this question 
(409 out of 877) mentioned 34 brands of car.  

The top five car brands that people mentioned were:

Lexus 1. 
Toyota 2. 
BMW 3. 
Mercedes 4. 
Honda 5. 

Strikingly, three of the top five “brands” mentioned by survey respondents are 
luxury vehicles.  In addition, as some respondents indicated, Toyota and Honda 
dealerships already exist in Lodi.  

Finally, 21 people wrote that they wanted to see hybrid, electric, or other al-
ternative fuel vehicles sold in Lodi.  Forty-six (46) people said that enough car 
“brands” were already sold in the city.
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appendix a: Community survey

Last year, we celebrated Lodi’s centennial, marking the efforts that 
created the city we live in today. And we have much to be proud 
of—our local charm, a historic downtown, growing businesses, an 
expanding job base, a rising status as a wine appellation, and an 
overall high quality of life.

Recently, we initiated an exciting project to plan the future of our 
city—the Lodi General Plan Update—to ensure the continua-
tion of “Livable, Lovable Lodi” for future generations. �e Gen-
eral Plan, last comprehensively completed in 1991, is our primary 
guide for development, housing, transportation, environmental 
quality, and parks and open spaces. Working closely with the com-
munity, we will create a long-term vision for Lodi and a roadmap 
to get there. 

Today, we enjoy the fruits of the previous plan that has guided the 
city’s development the past 15 years. While we can be proud that 
many of that plan’s objectives have been achieved, new opportuni-
ties, challenges, and approaches have emerged. Now, at the his-
toric centennial milestone, you have the chance to sow the seeds 
for Lodi’s future.

�e success of the Lodi General Plan Update relies on involvement 
of all of our citizens. In order for the new Plan to reflect the com-
munity’s goals and ideas, we must hear from you. Please fill out the 
attached survey and attend the first public workshop on Wednes-
day June 13. Additional meetings and workshops will follow. You 
can sign up for announcements and project information on our 
website at www.lodi.gov/community_development/general_plan.

And most important to the process are citizens like you! It is crucial 
that the General Plan reflects the goals of residents, business own-
ers, and all community members. You can provide ideas and sug-
gestions by coming to meetings and workshops, writing to the City, 
filling out the survey, and participating in whatever way is conve-
nient for you. Please fill out and return the enclosed survey.

• Visit our frequently updated website: www.lodi.gov/commu-
nity_development/general_plan/

• Attend workshops. �e first Issues and Visioning Workshop 
will be held on 

  Wednesday June 13, 2007

6:30 P.M. Kirst Hall 
Hutchins Street Square 
125 South Hutchins Street 
Lodi, CA 95240

• Send in your surveys

El año pasado celebramos el centenario de Lodi, marcando así los es-
fuerzos que crearon la ciudad donde vivimos hoy.  Y tenemos mucho 
de que estar orgullosos -nuestro encanto local, un centro de la ciudad 
histórico, comercios en crecimiento, una fuente de empleos en ex-
pansión, una reputación en crecimiento por sus vinos y un estándar 
de vida de alta calidad.

Recientemente, iniciamos un proyecto excitante para planear el fu-
turo de nuestra ciudad –la actualización del Plan General de Lodi- 
para asegurar la continuación de “Agradable, Encantadora Ciudad 
de Lodi” para futuras generaciones.  El Plan General, que fue termi-
nado extensivamente la última vez en 1991, es nuestra guía principal 
para el desarrollo, urbanización, transportación, calidad ambiental, 
parques y espacio abiertos.  Trabajando cercanamente con los miem-
bros de la comunidad, crearemos una visión a largo plazo para Lodi y 
un mapa de caminos para llegar allí.

Hoy disfrutamos los frutos del plan previo que ha guiado el desarrollo 
de la ciudad por los últimos 15 años.  Aunque podemos estar orgul-
losos de que muchos de los objetivos del Plan han sido alcanzados, 
nuevas oportunidades, retos y enfoques han surgido.  Ahora, cuando 
se cumple el gran acontecimiento histórico de nuestro centenario, tú 
tienes la oportunidad de sembrar las semillas para el futuro de Lodi.

El éxito de la actualización del Plan General de Lodi depende del en-
volvimiento de sus ciudadanos.  Para que el nuevo Plan refleje las 
metas e ideas de la comunidad, debemos saber tu opinión.  Favor 
llenar la encuesta que se acompaña y asista al primer taller público 
que se llevará a cabo el miércoles 13 de Junio.  Más reuniones y tall-
eres seguirán más adelante.  Puedes inscribirte para los comunicados 
e información del proyecto en nuestra página del Internet www.lodi.
gov/communitydevelopment/generalplan

¡Y lo más importante en el proceso son los ciudadanos como tú!  
Es crucial que el Plan General refleje las metas de los residentes, 
dueños de negocios y todos los miembros de la comunidad.  Usted 
puede proveer ideas y sugerencias asistiendo a las reuniones y tall-
eres, escribiéndole a la Ciudad, llenando la encuesta y participando 
de cualquier forma que sea conveniente para usted.  Favor de llenar 
y devolver la encuesta adjunta.

•  Visite nuestra página en el Internet que se pone al día frecuente-
mente: ww.lodi.gov/commnunity_development/general_plan/

•  Atienda a los talleres.  El primer Taller de Temas y Visión ten-
drá lugar el 

 miércoles 13 de Junio del 2007

6:30 P.M. Kirst Hall 
Hutchins Street Square 
125 Sout Hutchins Street 
Lodi, CA 95240

•  Envíe su encuesta

General Plan Update
City of Lodi
Community Development, Planning Division
PO BOX 3006
Lodi, California 95241
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The mail-in survey prepared and sent out 
by the City of Lodi and Dyett & Bhatia.
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�e General Plan is the guide for the future social, physical, and 
economic development of the City. It establishes where, what kind, 
and how much development can occur, in addition to policies on 
land use, transportation, environmental quality, and resource con-
servation. All cities in California must adopt general plans, per state 
law—it is our land use “constitution.”

A wide range of topics will be addressed in the General Plan Update, 
such as how and where the City should grow; connections between 
the older neighborhoods, downtown, and newer developments; 
strategies for attracting new businesses, stores, and high-quality 
jobs; protecting important natural and agricultural areas; strategies 
for growth management; and quality of life issues such as public fa-
cilities, air quality, parks, walkability, environmental sustainability, 
and livability. �e new General Plan will contain chapters or “ele-
ments”—such as land use, housing, conservation, community de-
sign, circulation, noise, open space and recreation, and safety—to 
guide future decisions on these important City issues and others. 

Updating the General Plan involves a step-by-step process, where 
each step builds on the last and involves community discussion. �e 
first steps involve gathering public input on goals, hopes, and visions 
for Lodi, and mapping existing land use patterns, resources, and de-
velopment opportunity sites. Alternative growth and development 
scenarios will then be presented for public discussion before the 
new General Plan is prepared. A consultant team specializing in 
general plans and urban planning is facilitating this process. 

�e City Council and the Planning Commission are guiding the 
General Plan Update process. �e Planning Commission will make 
recommendations to the City Council, which makes the ultimate 
decisions. City staff, our consultants—Dyett & Bhatia, Urban and 
Regional Planners—and associated team members together with 
City staff will assist with public participation and prepare plans and 
documents.

El Plan General es la guía para el futuro social, f ísico y económico 
del desarrollo de la ciudad.  Establece dónde, qué tipo y cuánto de-
sarrollo puede ocurrir, además de normas relacionadas con el uso 
del terreno, transportación, calidad ambiental y conservación de 
los recursos.  Todas las ciudades de California tienen que adoptar 
Planes Generales por ley estatal.

Una amplia variedad de tópicos serán discutidos en el Plan General 
Actualizado, tales como, cómo y dónde la ciudad debiera crecer, 
conecciones entre los vecindarios viejos, centro de la ciudad y nue-
vos desarrollos; estrategias para atraer nuevos negocios y trabajos de 
alta calidad; proteger áreas naturales importantes y de agricultura; 
estrategias para controlar el crecimiento; y asuntos sobre la calidad 
de vida como son las facilidades públicas, calidad del aire, parques, 
la habilidad de caminar a todas partes, mantenimiento del medio 
ambiente y la habitabilidad.  El nuevo Plan General tendrá capítulos 
ó “elementos” –como el uso del terreno, viviendas, conservación, 
diseño de la comunidad,  circulación, ruido, espacios abiertos y de 
recreación, y seguridad- para guiar decisiones futuras en estos im-
portantes temas de la ciudad y otros.

Para actualizar el Plan General envuelve un proceso de paso a paso, 
donde cada paso se basa en el anterior e incluye discusiones de la co-
munidad.  Los primeros pasos envuelven recopilar la opinión públi-
ca sobre metas, esperanzas y visiones para Lodi, y hacer un mapa de 
los patrones del uso de terrenos existentes, recursos y locales con la 
oportunidad de desarrollo.  Crecimiento alternativo y escenarios de 
desarrollo serán entonces presentados para discusión pública antes 
de que el nuevo Plan  General sea preparado.  Un equipo de con-
sultores especializados en Planes Generales y Planificación Urbana 
facilitará este proceso.

El Consejo de la Ciudad y la Comisión de Planificación están gui-
ando el proceso de actualización del Plan General.  La Comisión de 
Planificación hará recomendaciones al Consejo de la Ciudad quien 
hace la decisión final.  Los empleados de la ciudad, nuestros consul-
tores, Dyett & Bhatia Urban and Regional Planners, los socios del 
equipo conjuntamente con los empleados de la ciudad asistirán a 
que el público participe y prepararán los planos y documentos.

Separe, doble como indicado, cierre con cinta adhesiva con la dirección en la parte exterior, y envie por correo.
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Last year, we celebrated Lodi’s centennial, marking the efforts that 
created the city we live in today. And we have much to be proud 
of—our local charm, a historic downtown, growing businesses, an 
expanding job base, a rising status as a wine appellation, and an 
overall high quality of life.

Recently, we initiated an exciting project to plan the future of our 
city—the Lodi General Plan Update—to ensure the continua-
tion of “Livable, Lovable Lodi” for future generations. �e Gen-
eral Plan, last comprehensively completed in 1991, is our primary 
guide for development, housing, transportation, environmental 
quality, and parks and open spaces. Working closely with the com-
munity, we will create a long-term vision for Lodi and a roadmap 
to get there. 

Today, we enjoy the fruits of the previous plan that has guided the 
city’s development the past 15 years. While we can be proud that 
many of that plan’s objectives have been achieved, new opportuni-
ties, challenges, and approaches have emerged. Now, at the his-
toric centennial milestone, you have the chance to sow the seeds 
for Lodi’s future.

�e success of the Lodi General Plan Update relies on involvement 
of all of our citizens. In order for the new Plan to reflect the com-
munity’s goals and ideas, we must hear from you. Please fill out the 
attached survey and attend the first public workshop on Wednes-
day June 13. Additional meetings and workshops will follow. You 
can sign up for announcements and project information on our 
website at www.lodi.gov/community_development/general_plan.

And most important to the process are citizens like you! It is crucial 
that the General Plan reflects the goals of residents, business own-
ers, and all community members. You can provide ideas and sug-
gestions by coming to meetings and workshops, writing to the City, 
filling out the survey, and participating in whatever way is conve-
nient for you. Please fill out and return the enclosed survey.

• Visit our frequently updated website: www.lodi.gov/commu-
nity_development/general_plan/

• Attend workshops. �e first Issues and Visioning Workshop 
will be held on 

  Wednesday June 13, 2007

6:30 P.M. Kirst Hall 
Hutchins Street Square 
125 South Hutchins Street 
Lodi, CA 95240

• Send in your surveys

El año pasado celebramos el centenario de Lodi, marcando así los es-
fuerzos que crearon la ciudad donde vivimos hoy.  Y tenemos mucho 
de que estar orgullosos -nuestro encanto local, un centro de la ciudad 
histórico, comercios en crecimiento, una fuente de empleos en ex-
pansión, una reputación en crecimiento por sus vinos y un estándar 
de vida de alta calidad.

Recientemente, iniciamos un proyecto excitante para planear el fu-
turo de nuestra ciudad –la actualización del Plan General de Lodi- 
para asegurar la continuación de “Agradable, Encantadora Ciudad 
de Lodi” para futuras generaciones.  El Plan General, que fue termi-
nado extensivamente la última vez en 1991, es nuestra guía principal 
para el desarrollo, urbanización, transportación, calidad ambiental, 
parques y espacio abiertos.  Trabajando cercanamente con los miem-
bros de la comunidad, crearemos una visión a largo plazo para Lodi y 
un mapa de caminos para llegar allí.

Hoy disfrutamos los frutos del plan previo que ha guiado el desarrollo 
de la ciudad por los últimos 15 años.  Aunque podemos estar orgul-
losos de que muchos de los objetivos del Plan han sido alcanzados, 
nuevas oportunidades, retos y enfoques han surgido.  Ahora, cuando 
se cumple el gran acontecimiento histórico de nuestro centenario, tú 
tienes la oportunidad de sembrar las semillas para el futuro de Lodi.

El éxito de la actualización del Plan General de Lodi depende del en-
volvimiento de sus ciudadanos.  Para que el nuevo Plan refleje las 
metas e ideas de la comunidad, debemos saber tu opinión.  Favor 
llenar la encuesta que se acompaña y asista al primer taller público 
que se llevará a cabo el miércoles 13 de Junio.  Más reuniones y tall-
eres seguirán más adelante.  Puedes inscribirte para los comunicados 
e información del proyecto en nuestra página del Internet www.lodi.
gov/communitydevelopment/generalplan

¡Y lo más importante en el proceso son los ciudadanos como tú!  
Es crucial que el Plan General refleje las metas de los residentes, 
dueños de negocios y todos los miembros de la comunidad.  Usted 
puede proveer ideas y sugerencias asistiendo a las reuniones y tall-
eres, escribiéndole a la Ciudad, llenando la encuesta y participando 
de cualquier forma que sea conveniente para usted.  Favor de llenar 
y devolver la encuesta adjunta.

•  Visite nuestra página en el Internet que se pone al día frecuente-
mente: ww.lodi.gov/commnunity_development/general_plan/

•  Atienda a los talleres.  El primer Taller de Temas y Visión ten-
drá lugar el 

 miércoles 13 de Junio del 2007

6:30 P.M. Kirst Hall 
Hutchins Street Square 
125 Sout Hutchins Street 
Lodi, CA 95240

•  Envíe su encuesta

General Plan Update
City of Lodi
Community Development, Planning Division
PO BOX 3006
Lodi, California 95241
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�e General Plan is the guide for the future social, physical, and 
economic development of the City. It establishes where, what kind, 
and how much development can occur, in addition to policies on 
land use, transportation, environmental quality, and resource con-
servation. All cities in California must adopt general plans, per state 
law—it is our land use “constitution.”

A wide range of topics will be addressed in the General Plan Update, 
such as how and where the City should grow; connections between 
the older neighborhoods, downtown, and newer developments; 
strategies for attracting new businesses, stores, and high-quality 
jobs; protecting important natural and agricultural areas; strategies 
for growth management; and quality of life issues such as public fa-
cilities, air quality, parks, walkability, environmental sustainability, 
and livability. �e new General Plan will contain chapters or “ele-
ments”—such as land use, housing, conservation, community de-
sign, circulation, noise, open space and recreation, and safety—to 
guide future decisions on these important City issues and others. 

Updating the General Plan involves a step-by-step process, where 
each step builds on the last and involves community discussion. �e 
first steps involve gathering public input on goals, hopes, and visions 
for Lodi, and mapping existing land use patterns, resources, and de-
velopment opportunity sites. Alternative growth and development 
scenarios will then be presented for public discussion before the 
new General Plan is prepared. A consultant team specializing in 
general plans and urban planning is facilitating this process. 

�e City Council and the Planning Commission are guiding the 
General Plan Update process. �e Planning Commission will make 
recommendations to the City Council, which makes the ultimate 
decisions. City staff, our consultants—Dyett & Bhatia, Urban and 
Regional Planners—and associated team members together with 
City staff will assist with public participation and prepare plans and 
documents.

El Plan General es la guía para el futuro social, f ísico y económico 
del desarrollo de la ciudad.  Establece dónde, qué tipo y cuánto de-
sarrollo puede ocurrir, además de normas relacionadas con el uso 
del terreno, transportación, calidad ambiental y conservación de 
los recursos.  Todas las ciudades de California tienen que adoptar 
Planes Generales por ley estatal.

Una amplia variedad de tópicos serán discutidos en el Plan General 
Actualizado, tales como, cómo y dónde la ciudad debiera crecer, 
conecciones entre los vecindarios viejos, centro de la ciudad y nue-
vos desarrollos; estrategias para atraer nuevos negocios y trabajos de 
alta calidad; proteger áreas naturales importantes y de agricultura; 
estrategias para controlar el crecimiento; y asuntos sobre la calidad 
de vida como son las facilidades públicas, calidad del aire, parques, 
la habilidad de caminar a todas partes, mantenimiento del medio 
ambiente y la habitabilidad.  El nuevo Plan General tendrá capítulos 
ó “elementos” –como el uso del terreno, viviendas, conservación, 
diseño de la comunidad,  circulación, ruido, espacios abiertos y de 
recreación, y seguridad- para guiar decisiones futuras en estos im-
portantes temas de la ciudad y otros.

Para actualizar el Plan General envuelve un proceso de paso a paso, 
donde cada paso se basa en el anterior e incluye discusiones de la co-
munidad.  Los primeros pasos envuelven recopilar la opinión públi-
ca sobre metas, esperanzas y visiones para Lodi, y hacer un mapa de 
los patrones del uso de terrenos existentes, recursos y locales con la 
oportunidad de desarrollo.  Crecimiento alternativo y escenarios de 
desarrollo serán entonces presentados para discusión pública antes 
de que el nuevo Plan  General sea preparado.  Un equipo de con-
sultores especializados en Planes Generales y Planificación Urbana 
facilitará este proceso.

El Consejo de la Ciudad y la Comisión de Planificación están gui-
ando el proceso de actualización del Plan General.  La Comisión de 
Planificación hará recomendaciones al Consejo de la Ciudad quien 
hace la decisión final.  Los empleados de la ciudad, nuestros consul-
tores, Dyett & Bhatia Urban and Regional Planners, los socios del 
equipo conjuntamente con los empleados de la ciudad asistirán a 
que el público participe y prepararán los planos y documentos.

Separe, doble como indicado, cierre con cinta adhesiva con la dirección en la parte exterior, y envie por correo.
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appendix B: Cross-Tabulation Tables

QuesTIon #3.3: enCouragIng More reTaIl CenTers and sTores In lodI

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Agree

176 11 
(29.73%)

17 
(22.67%)

24  
(18.75%)

32  
(19.28%)

40  
(24.24%)

37  
(29.84%)

15  
(21.74%)

Somewhat 
Agree

231 11 
(29.73%)

25 
(33.33%)

40  
(31.25%)

51  
(30.72%)

52  
(31.52%)

28  
(22.58%)

24  
(34.78%)

Somewhat 
Disagree

160 8 
(21.62%)

15  
(20.00%)

25  
(19.53%)

36  
(21.69%)

32  
(19.39%)

30  
(24.19%)

14  
(20.29%)

Strongly 
Disagree

176 7  
(18.92%)

17  
(22.67%)

35  
(27.34%)

45  
(27.11%)

37  
(22.42%)

25  
(20.16%)

10  
(14.49%)

No Opinion 21 0  
(0.00%)

1   
(1.33%)

4  
(3.13%)

2  
(1.20%)

4   
(2.42%)

4   
(3.23%)

6  
(8.70%)

Ethnicity—

  Totals African 
American/
Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Agree

186 0  (0.00%) 7  (23.33%) 152  (22.79%) 21  (41.18%) 3  (37.50%) 3  (18.75%)

Somewhat 
Agree

235 0  (0.00%) 13  (43.33%) 205  (30.73%) 10  (19.61%) 1  (12.50%) 6  (37.50%)

Somewhat 
Disagree

159 1  (33.33%) 8  (26.67%) 140  (20.99) 6  (11.76%) 1  (12.50%) 3  (18.75%)

Strongly 
Disagree

174 2  (66.67% 1  (3.33%) 152  (22.79%) 13  (25.49%) 2  (25.00%) 4  (25.00%)

No Opinion 21 0  (0.00%) 1  (3.33%) 18  (2.70%) 1  (1.96%) 1  (12.50%) 0  (0.00%)



Lodi General plan update survey  |  Community survey

34

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Agree

170 10 
(19.23%)

45 
(33.58%)

16 
(24.62%)

36 
(22.22%)

14  
(14.74%)

13 
(14.77%)

9  
(19.15%)

27 
(32.53%)

Somewhat 
Agree

218 18 
(34.62%)

32  
(23.88%)

19  
(29.23%)

47  
(29.01%)

31  
(32.63%)

29  
(32.95%)

20  
(42.55%)

22  
(26.51%)

Somewhat 
Disagree

150 7  
(13.46%)

31  
(23.13%)

18  
(27.69%)

36 
(22.22%)

19  
(20.00%)

18  
(20.45%)

8  
(17.02%)

13  
(15.66%)

Strongly 
Disagree

168 10  
(19.23%)

20  
(14.93%)

12 
(18.46%)

41  
(25.31%)

31  
(32.63%)

26  
(29.55%)

8  
(17.02%)

20  
(24.10%)

No Opinion 20 7  
(13.46%)

6   
(4.48%)

0  
(0.00%)

2   
(1.23%)

0  
(0.00%)

2  
(2.27%)

2  
(4.26%)

1   
(1.20%)

Years Lived in Lodi—

 Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Agree

360 54 
(25.12%)

31 
(19.14%)

35 
(28.69%)

14 
(15.05%)

20 
(21.98%)

10  
(21.74%)

13  
(36.11%)

6  
(25.00%)

Somewhat 
Agree

474 76 
(35.35%)

47 
(29.01%)

34 
(27.87%)

30 
(32.26%)

29 
(31.87%)

10 
(21.74%)

8  
(22.22%)

6  
(25.00%)

Somewhat 
Disagree

322 42 
(19.53%)

40 
(24.69%)

23 
(18.85%)

22 
(23.66%)

16 
(17.58%)

8  
(17.39%)

8  
(22.22%)

4  
(16.67%)

Strongly 
Disagree

357 40 
(18.60%)

39 
(24.07%)

30 
(24.59%)

23 
(24.73%)

24 
(26.37%)

14  
(30.43%)

6  
(16.67%)

5  
(20.83%)

No Opinion 41 3  
(1.40%)

5  
(3.09%)

0   
(0.00%)

4  
(4.30%)

2  
(2.20%)

4   
(8.70%)

1  
(2.78%)

3  
(12.50%)

Own or rent—

 Total Own Rent

Strongly Agree 182 161 (23.37%) 21 (21.88%)

Somewhat Agree 238 211 (30.62%) 27  (28.13%)

Somewhat Disagree 165 139 (20.17%) 26 (27.08%)

Strongly Disagree 179 159 (23.08%) 20 (20.83%)

No Opinion 21 19 (2.76%) 2  (2.08%)
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QuesTIon #3.6: enCourage housIng In downTown

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Agree

154 11 (30.56%) 16 (21.05%) 25 (19.69%) 29 (17.37%) 30 (18.18%) 31 (24.22%) 11 (16.67%)

Somewhat 
Agree

251 14 (38.89%) 21 (27.63%) 42 (33.07%) 59 (35.33%) 50 (30.30%) 42 (32.81%) 23 (34.85%)

Somewhat 
Disagree

166 5 (13.89%) 17 (22.37%) 26 (20.47%) 38 (22.75%) 42 (25.45%) 30 (23.44%) 8 (12.12%)

Strongly 
Disagree

124 6 (16.67%) 13 (17.11%) 24 (18.90%) 32 (19.16%) 23 (13.94%) 14 (10.94%) 11 (16.67%)

No Opinion 72 0   (0.00%) 9 (11.84%) 10 (7.87%) 9   (5.39%) 20 (12.12%) 11 (8.59%) 13 (19.70%)

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Agree

154 1 (33.33%) 4      (12.90%) 127 (19.10%) 18 (33.96%)  0  (0.00%) 4  (26.67%)

Somewhat 
Agree

253 0  (0.00%) 15    (48.39%) 225 (33.83%) 7 (13.21%) 1  (16.67%) 5  (33.33%)

Somewhat 
Disagree

163 0  (0.00%) 6      (19.35%) 141 (21.20%) 12 (22.64%) 0   (0.00%) 4  (26.67%)

Strongly 
Disagree

131 2  (66.67%) 2       (6.45%) 110 (16.54%) 14 (26.42%) 3  (50.00%) 0  (0.00%)

No Opinion 72 0  (0.00%) 4      (12.90%) 62    (9.32%) 2 (3.77%) 2  (33.33%) 2  (13.33%)

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Agree

147 8  
(15.69%)

33 
(25.00%)

11 
(16.67%)

29 
(18.24%)

23 
(23.71%)

17 
(18.89%)

9  
(19.15%)

17  
(20.24%)

Somewhat 
Agree

239 13 
(25.49%)

37  
(28.03%)

28  
(42.42%)

48 
(30.19%)

24 
(24.74%)

25 
(27.78%)

24  
(51.06%)

40  
(47.62%)

Somewhat 
Disagree

155 12 
(23.53%)

27  
(20.45%)

14  
(21.21%)

37 
(23.27%)

22 
(22.68%)

20 
(22.22%)

10  
(21.28%)

13  
(15.48%)

Strongly 
Disagree

115 9  
(17.65%

19  
(14.39%)

8  
(12.12%)

31 
(19.50%)

18 
(18.56%)

19 
(21.11%)

1   
(2.13%)

10  
(11.90%)

No Opinion 70 9  
(17.65%)

16  
(12.12%)

5  
(7.58%)

14 
(8.81%)

10 
(10.31%)

9  
(10.00%)

3  
(6.38%)

4   
(4.76%)
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Years Lived in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Agree

158 38 
(17.59%)

31 
(19.50%)

29 
(23.97%)

24 
(25.53%)

14 
(15.22%)

11 
(22.92%)

7 
(20.00%)

4 
(16.67%)

Somewhat 
Agree

257 70 
(32.41)

65 
(40.88%)

36 
(29.75%)

24 
(25.53%)

31 
(33.70%)

13 
(27.08%)

12 
(34.29%)

6 
(25.00%)

Somewhat 
Disagree

167 46 
(21.30%)

33 
(20.75%)

30 
(24.79%)

20 
(21.28%)

21 
(22.83%)

7 
(14.58%)

5 
(14.29%)

5 
(20.83%)

Strongly 
Disagree

133 45 
(20.83%)

18 
(11.32%)

24 
(19.83%)

12 
(12.77%)

14 
(15.22%)

11 
(22.92%)

3  
(8.57%)

6 
(25.00%)

No Opinion 74 17 
(7.87%)

12 
(7.55%)

2  
(1.65%)

14 
(14.89%)

12 
(13.04%)

6 
(12.50%)

8 
(22.86%)

3 
(12.50%)

Own or rent—

  Totals Own Rent

Strongly 
Agree

155  133 (19.22%) 22 (24.44%)

Somewhat 
Agree

254 222 (32.08% 32 (35.56%)

Somewhat 
Disagree

168 152 (21.97%) 16 (17.78%)

Strongly 
Disagree

131 117 (16.91%) 14 (15.56%)

No Opinion 74 68 (9.83%) 6 (6.67%)

QuesTIon #3.10: exPand Bus servICe wIThIn lodI

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly Agree 160 12 
(32.43%)

15 
(20.00%)

25 
(19.23%)

33 
(19.53%)

38 
(23.17%)

22 
(17.46%)

15 
(22.06%)

Somewhat 
Agree

273 10 
(27.03%)

19 
(25.33%)

45 
(34.62%)

59 
(34.91%)

63 
(38.41%)

52 
(41.27%)

24 
(35.29%)

Somewhat 
Disagree

126 7 
(18.92%)

14 
(18.67%)

23 
(17.69%)

29 
(17.16%)

22 
(13.41%)

23 
(18.25%)

8  
(11.76%)

Strongly 
Disagree

77 3  
(8.11%)

2  
(2.67%)

11 
(8.46%)

23 
(13.61%)

18 
(10.98%)

13 
(10.32%)

6  
(8.82%)

No Opinion 135 5  
(13.51%)

25  
(33.33%)

26 
(20.00%)

25 
(14.79%)

23 
(14.02%)

16 
(12.70%)

15  
(22.06%)



appendix

37

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly Agree 160 2  (66.67%) 9  (29.03%) 120 (17.91%) 24 (46.15%) 1 (14.29%) 4 (25.00%)

Somewhat 
Agree

281 0  (0.00%) 15 (48.39%) 249 (37.16%) 9 (17.31%) 2 (28.57%) 6 (37.50%)

Somewhat 
Disagree

127 0  (0.00%) 3  (9.68%) 114 (17.01%) 8 (15.38%) 0   (0.00%) 2 (12.50%)

Strongly 
Disagree

77 1  (33.33%) 2  (6.45%) 67 (10.00%) 4 (7.69%) 2  (28.57%) 1 (6.25%)

No Opinion 134 0  (0.00%) 2 (6.45%) 120 (17.91%) 7 (13.46%) 2  (28.57%) 3 (18.75%)

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly Agree 151 19 
(35.85%)

40 
(30.08%)

17 
(25.76%)

32 
(20.13%)

13 
(13.40%)

13 
(14.29%)

9 
(18.75%)

8   
(9.64%)

Somewhat 
Agree

257 14 
(26.42%)

49 
(36.84%)

21 
(31.82%)

58 
(36.48%)

40 
(41.24%)

32 
(35.16%)

17 
(35.42%)

26  
(31.33%)

Somewhat 
Disagree

121 8 
(15.09%)

12  
(9.02%)

13 
(19.70%)

28 
(17.61%)

15 
(15.46%)

16 
(17.58%)

7  
(14.58%)

22 
(26.51%)

Strongly 
Disagree

75 7 
(13.21%)

7  
(5.26%)

3  
(4.55%)

17 
(10.69%)

11 
(11.34%)

10 
(10.99%)

7  
(14.58%)

13 
(15.66%)

No Opinion 126 5   
(9.43%)

25  
(18.80%)

12 
(18.18%)

24 
(15.09%)

18 
(18.56%)

20 
(21.98%)

8  
(16.67%)

14 
(16.87%)

Years in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Agree

163 46 
(20.91%)

39 
(24.53%)

24 
(19.51%)

19 
(20.21%)

15 
(16.30%)

11 
(23.40%)

4 
(11.43%)

5 
(20.83%)

Somewhat 
Agree

286 75 
(34.09%)

52 
(32.70%)

49 
(39.84%)

34 
(36.17%)

36 
(39.13%)

19 
(40.43%)

11 
(31.43%)

10 
(41.67%)

Somewhat 
Disagree

130 38 
(17.27%)

31 
(19.50%)

22 
(17.89%)

16 
(17.02%)

12 
(13.04%)

2  
(4.26%)

6  
(17.14%)

3  
(12.50%)

Strongly 
Disagree

80 11 
(5.00%)

15 
(9.43%)

18 
(14.63%)

6  
(6.38%)

13 
(14.13%)

7 
(14.89%)

6  
(17.14%)

4  
(16.67%)

No Opinion 135 50 
(22.73%)

22 
(13.84%)

10 
(8.13%)

19 
(20.21%)

16 
(17.39%)

8 
(17.02%)

8  
(22.86%)

2  
(8.33%)
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Own or rent—

  Totals Own Rent

Strongly 
Agree

162 125 
(18.06%)

37 
(38.95%)

Somewhat 
Agree

283 249 
(35.98%)

34 
(35.79%)

Somewhat 
Disagree

130 123 
(17.77%)

7  
(7.37%)

Strongly 
Disagree

77 73  
(10.55%)

4  
(4.21%)

No Opinion 135 122 
(17.63%)

13  
(13.68%)

QuesTIon #3.11: BuIld More BIke PaThs and lanes

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Agree

221 17 (45.95%) 32 (42.11%) 45 (34.88%) 61 (35.88%) 39 (23.49%) 19 (15.32%) 8 (12.12%)

Somewhat 
Agree

232 8 (21.62%) 28 (36.84%) 40 (31.01%) 52 (30.59%) 52 (31.33%) 38 (30.65%) 13 (19.70%)

Somewhat 
Disagree

158 5 (13.51%) 13 (17.11%) 17 (13.18%) 28 (16.47%) 35 (21.08%) 38 (30.65%) 22 (33.33%)

Strongly 
Disagree

100 4 (10.81%) 1   (1.32%) 16 (12.40%) 22 (12.94%) 25 (15.06%) 21 (16.94%) 9  (13.64%)

No Opinion 60 3   (8.11%) 2   (2.63%) 11 (8.53%) 7  (4.12%) 15 (9.04%) 8   (6.45%) 14  (21.21%)

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Agree

224 0    (0.00%) 8  (25.81%) 189 (28.29%) 19 (37.25%) 2 (25.00%) 6  (37.50%)

Somewhat 
Agree

234 2  (66.67%) 14  (45.16%) 200 (29.94%) 12 (23.53%) 1  (12.50%) 5  (31.25%)

Somewhat 
Disagree

158 0    (0.00%) 6  (19.35%) 141 (21.11%) 9 (17.65%) 1  (12.50%) 1  (6.35%)

Strongly 
Disagree

101 1  (33.33%) 3  (9.68%) 84 (12.57%) 8 (15.69%) 2  (37.50%) 2  (12.50%)

No 
Opinion

60 0    (0.00%) 0  (0.00%) 54 (8.08%) 3 (5.88%) 1  (12.50%) 2  (12.50%)
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income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Agree

218 17 
(32.69%)

32 
(25.40%)

12 
(18.18%)

49 
(30.82%)

31 
(31.31%)

30 
(32.97%)

22 
(44.90%)

25 
(29.41%)

Somewhat 
Agree

222 11 
(21.15%)

35 
(27.78%)

20 
(30.30%)

44 
(27.67%)

33 
(33.33%)

39 
(42.86%)

13  
(26.53%)

27 
(31.76%)

Somewhat 
Disagree

143 11 
(21.15%)

22 
(17.46%)

15 
(22.73%)

33 
(20.75%)

17 
(17.17%)

15 
(16.48%)

5  
(10.20%)

25 
(29.41%)

Strongly 
Disagree

92 8  
(15.38%)

24 
(19.05%)

12 
(18.18%)

20 
(12.58%)

11. 
(11.11%)

3  
(3.30%)

6  
(12.24%)

8   
(9.41%)

No Opinion 52 5   
(9.62%)

13  
(10.32%)

7  
(10.61%)

13 
(8.18%)

7   
(7.07%)

4  
(4.40%)

3  
(6.12%)

0   
(0.00%)

Years in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Agree

230 84 
(38.36%)

56 
(35.67%)

33 
(26.83%)

21 
(22.34%)

22 
(23.91%)

9  
(19.15%)

4 
(11.11%)

1  
(4.17%)

Somewhat 
Agree

236 69 
(31.51%)

46 
(29.30%)

36 
(29.27%)

31 
(32.98%)

29 
(31.52%)

15 
(31.91%)

8 
(22.22%)

2  
(8.33%)

Somewhat 
Disagree

161 35 
(15.98%)

29 
(18.47%)

28 
(22.76%)

19 
(20.21%)

21 
(22.83%)

10 
(21.28%)

11 
(30.56%)

8  
(33.33%)

Strongly 
Disagree

105 15 
(6.85%)

13 
(8.28%)

21 
(17.07%)

16 
(17.02%)

11 
(11.96%)

11 
(23.40%)

9  
(25.00%)

9  
(37.50%)

No Opinion 60 16 
(7.31%)

13 
(8.28%)

5  
(4.07%)

7  
(7.45%)

9  
(9.78%)

2  
(4.26%)

4  
(11.11%)

4  
(16.67%)

Own or rent—

  Totals Own Rent

Strongly 
Agree

228 183 (26.60%) 45 (46.39%)

Somewhat 
Agree

236 213 (30.96%) 23 (23.71%)

Somewhat 
Disagree

158 143 (20.78%) 15 (15.46%)

Strongly 
Disagree

104 93 (13.52%) 11 (11.34%)

No Opinion 59 56 (8.14%) 3  (3.09%)
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QuesTIon #5.4: ParCel Tax for aCQuIsITIon of land around lodI for a CoMMunITy-seParaTor

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly Support 139 5 (14.71%) 10 (14.08%) 30 (23.81%) 34 (20.99%) 32 (19.75%) 19 (15.32%) 9 (14.06%)

Support 211 11 (32.35%) 27 (38.03%) 39 (30.95%) 48 (29.63%) 40 (24.69%) 30 (24.19%) 15 (23.44%)

Oppose 146 6 (17.65%) 12 (16.90%) 24 (19.05%) 27 (16.67%) 39 (24.07%) 27 (21.77%) 11 (17.19%)

Strongly Oppose 190 9 (26.47%) 16 (22.54%) 29 (23.02%) 38 (23.46%) 43 (26.54%) 35 (28.23%) 19 (29.69%)

No Opinion 59 3   (8.82%) 6   (8.45%) 4   (3.17%) 15 (9.26%) 8  (4.94%) 13 (10.48%) 10 (15.63%)

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Support

138  0 (0.00%) 5 (17.86%) 122 (18.83%) 10 (20.41%) 0   (0.00%) 1 ( 6.67%)

Support 212 0 (0.00%) 9 (32.14%) 187 (28.86%) 9 (18.37%) 0   (0.00%) 7  (46.67%)

Oppose 147 1 (50.00%) 5 (17.86%) 127 (19.60%) 9 (18.37%) 1 (16.67%) 4  (26.67%)

Strongly 
Oppose

195 0 (0.00%) 5 (17.86%) 166 (25.62%) 18 (36.73%) 3 (50.00%) 3  (20.00%)

No 
Opinion

56 1 (50.00%) 4 (14.29%) 46   (7.10%) 3   (6.12%) 2 (33.33%) 0  (0.00%)

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Support

135 9 
(17.65%)

18 
(13.85%)

10 
(16.39%)

32 
(20.51%)

15 
(16.48%)

16 
(18.39%)

12 
(25.53%)

23 
(28.75%)

Support 203 12 
(23.53%)

21 
(16.15%)

15 
(24.59%)

43 
(27.56%)

32 
(35.16%)

39 
(44.83%)

18 
(38.30%)

23 
(28.75%)

Oppose 138 11 
(21.57%)

33 
(25.38%)

14 
(22.95%)

32 
(20.51%)

21 
(23.08%)

8  
(9.20%)

7 
(14.89%)

12 
(15.00%)

Strongly 
Oppose

176 14 
(27.45%)

39 
(30.00%)

15 
(24.59%)

41 
(26.28%)

21 
(23.08%)

18 
(20.69%)

9 
(19.15%)

19 
(23.75%)

No 
Opinion

51 5   
(9.80%)

19 
(14.62%)

7 
(11.48%)

8      
(5.13%)

2     
(2.20%)

6  
(6.90%)

1  
(2.13%)

3     
(3.75%)
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Years Lived in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Support

140 33 
(15.57%)

38 
(24.36%)

27 
(24.11%)

17 
(18.09%)

12 
(13.64%)

5 
(10.87%)

6 
(17.14%)

2  
(9.09%)

Support 213 72 
(33.96%)

44 
(28.21%)

35 
(31.25%)

28 
(29.79%)

17 
(19.32%)

7 
(15.22%)

7 
(20.00%)

3 
(13.64%)

Oppose 151 41 
(19.34%)

21 
(13.46%)

21 
(18.75%)

14 
(14.89%)

22 
(25.00%)

12 
(26.09%)

11 
(31.43%)

9 
(40.91%)

Strongly 
Oppose

203 53 
(25.00%)

42 
(26.92%)

23 
(20.54%)

28 
(29.79%)

27 
(30.68%)

15 
(32.61%)

8 
(22.86%)

7 
(31.82%)

No 
Opinion

58 13 
(6.13%)

11 
(7.05%)

6  
(5.36%)

7  
(7.45%)

10 
(11.36%)

7 
(15.22%)

3   
(8.57%)

1  
(4.55%)

Own or rent—

  Totals Own Rent

Strongly 
Support

139 121 
(18.06%)

18 
(19.78%)

Support 216 199 
(29.70%)

17 
(18.68%)

Oppose 147 124 
(18.51%)

23 
(25.27%)

Strongly 
Oppose

201 178 
(26.57%)

23 
(25.27%)

No 
Opinion

58 48 
(7.16%)

10 
(10.99%)

QuesTIon #6.3: exPandIng senIor housIng

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Support

135 3  
(8.57%)

4   
(5.33%)

17  
(12.98%)

24 
(14.46%)

39 
(24.38%)

29 
(23.20%)

19 
(27.14%)

Support 300 16 
(45.71%)

26 
(34.67%)

45 
(34.35%)

65 
(39.16%)

62 
(38.75%)

59 
(47.20%)

27 
(38.57%)

Oppose 171 7 
(20.00%)

24 
(32.00%)

37 
(28.24%)

44 
(26.51%)

25 
(15.63%)

24 
(19.20%)

8  
(11.43%)

Strongly 
Oppose

79 3  
(8.57%)

7  
(9.33%)

15 
(11.45%)

22 
(13.25%)

18 
(11.25%)

8   
(6.40%)

6  
(8.57%)

No 
Opinion

79 6 
(17.14%)

14  
(18.67%)

17 
(12.98%)

11  
(6.63%)

16 
(10.00%)

5  
(4.00%)

10  
(14.29%)
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Ethnicity—

  Totals African 
American/
Black

Asian/South 
Asian

Caucasian/
White

Latino Native 
American

Mixed

Strongly 
Support

135 1  
(33.33%)

10 
(34.48%)

106  
(15.94%)

15 
(28.85%)

1  
(14.29%)

2  
(13.33%)

Support 307 1  
(33.33%)

10 
(34.48%)

271 
(40.75%)

17 
(32.69%)

3  
(42.86%)

5  
(33.33%)

Oppose 175 0   
(0.00%)

6  
(20.69%)

152 
(22.86%)

13 
(25.00%)

0  
(0.00%)

4  
(26.67%)

Strongly 
Oppose

77 1  
(33.33%)

2       
(6.90%)

68 
(10.23%)

2   
(3.85%)

2  
(28.57%)

2  
(13.33%)

No 
Opinion

77 0 
(0.00%)

1       
(3.45%)

68 
(10.23%)

5   
(9.62%)

1  
(14.29%)

2  
(13.33%)

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Support

123 23 
(42.59%)

31 
(23.13%)

15 
(22.73%)

26 
(16.25%)

5   
(5.10%)

14 
(16.09%)

4  
(8.51%)

5   
(6.10%)

Support 286 14 
(25.93%)

54 
(40.30%)

27 
(40.91%)

61  
(38.13%)

44 
(44.90%)

30 
(34.48%)

17 
(36.17%)

39 
(47.56%)

Oppose 167 6 
(11.11%)

29 
(21.64%)

12 
(18.18%)

37 
(23.13%)

25 
(25.51%)

23 
(26.44%)

17 
(36.17%)

18 
(21.95%)

Strongly 
Oppose

79 6 
(11.11%)

11 
(8.21%)

7  
(10.61%)

16 
(10.00%)

10 
(10.20%)

11 
(12.64%)

5   
(10.64%)

13 
(15.85%)

No 
Opinion

73 5   
(9.26%)

9   
(6.72%)

5  
(7.58%)

20 
(12.50%)

14 
(14.29%)

9  
(10.34%)

4  
(8.51%)

7   
(8.54%)

Years Lived in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Support

138 31 
(14.29%)

28 
(17.83%)

29 
(23.97%)

17 
(17.71%)

18 
(19.78%)

5 
(10.64%)

5 
(15.63%)

5 
(20.83%)

Support 312 92 
(42.40%)

61 
(38.85%)

45 
(37.19%)

36 
(37.50%)

32 
(35.16%)

21 
(44.68%)

14 
(43.75%)

11 
(45.83%)

Oppose 175 50 
(23.04%)

37 
(23.57%)

25 
(20.66%)

20 
(20.83%)

23 
(25.27%)

10 
(21.28%)

7 
(21.88%)

3 
(12.50%)

Strongly 
Oppose

81 20 
(9.22%)

11 
(7.01%)

14 
(11.57%)

12 
(12.50%)

12 
(13.19%0

5 
(10.64%)

5 
(15.63%)

2  
(8.33%)

No 
Opinion

79 24 
(11.06%)

20 
(12.74%)

8  
(6.61%)

11 
(11.46%)

6  
(6.59%)

6 
(12.77%)

1  
(3.13%)

3  
(12.50%)
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Own or rent—

  Totals Own Rent

Strongly 
Support

137 107 
(15.67%)

30 
(30.61%)

Support 310 279 
(40.85%)

31 
(31.63%)

Oppose 174 155 
(22.69%)

19 
(19.39%)

Strongly 
Oppose

81 72 
(10.54%)

9   
(9.18%)

No 
Opinion

79 70 
(10.25%)

9   
(9.18%)

QuesTIon #6.6: exTendIng PuBlIC TransIT and Bus servICe

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Support

102 6  
(17.14%)

6   
(7.89%)

20 
(15.50%)

18 
(11.04%)

26 
(16.25%)

17 
(13.71%)

9 
(15.25%)

Support 254 13 
(37.14%)

19 
(25.00%)

31 
(24.03%)

53 
(32.52%)

57 
(35.63%)

58 
(46.77%)

21 
(35.59%)

Oppose 178 5 
(14.29%)

24 
(31.58%)

30 
(23.26%)

46 
(28.22%)

34 
(21.25%)

29 
(23.39%)

10 
(16.95%)

Strongly 
Oppose

115 4 
(11.43%)

10 
(13.16%)

28 
(21.71%)

32 
(19.63%)

23 
(14.38%)

8  
(6.45%)

9  
(15.25%)

No 
Opinion

100 7 
(20.00%)

17 
(22.37%)

20 
(15.50%)

14 
(8.59%)

20 
(12.50%)

12 
(9.68%)

10 
(16.95%)

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Support

100 0   (0.00%) 10   (33.33%) 73 (11.20%) 15 (30.00%) 0  (0.00%) 2 (14.29%)

Support 254 1 (33.33%) 10   (33.33%) 228 (34.97%) 9  (18.00%) 2 (33.33%) 4 (28.57%)

Oppose 186 1 (33.33%) 5     (16.67%) 165 (25.31%) 12 (24.00%) 0  (0.00%) 3 (21.43%)

Strongly 
Oppose

114 1 (33.33%) 4      (13.33%) 100 (15.34%) 5  (10.00%) 2 (33.33%) 2 (14.29%)

No Opinion 101 0   (0.00%) 1       (3.33%) 86 (13.19%) 9  (18.00%) 2 (33.33%) 3 (21.43%)
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income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Support

96 15 
(29.41%)

17 
(13.60%)

13 
(19.70%)

25 
(15.82%)

9   
(9.47%)

8   
(9.30%)

6  
(12.77%)

3   (3.61%)

Support 235 13 
(25.49%)

52 
(41.60%)

19 
(28.79%)

42 
(26.58%)

38 
(40.00%)

30 
(34.88%)

14 
(29.79%)

27 (32.53%)

Oppose 173 8 
(15.69%)

27 
(21.60%)

16 
(24.24%)

46 
(29.11%)

20 
(21.05%)

22 
(25.58%)

12 
(25.53%)

22 (26.51%)

Strongly 
Oppose

111 9 
(17.65%)

11 
(8.80%)

10 
(15.15%)

23 
(14.56%)

13 
(13.68%)

16 
(18.60%)

10 
(21.28%)

19 (22.89%)

No 
Opinion

96 6 
(11.76%)

18 
(14.40%)

8 
(12.12%)

22 
(13.92%)

15 
(15.79%)

10 
(11.63%)

5   
(10.64%)

12 (14.46%)

Years Lived in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Support

102 22 
(10.38%)

21 
(13.73%)

28 
(22.95%)

15 
(16.13%)

9  
(10.23%)

1   
(2.13%)

5 
(15.63%)

1   
(4.55%)

Support 258 72 
(33.96%)

56 
(36.60%)

36 
(29.51%)

30 
(32.26%)

27 
(30.68%)

18 
(38.30%)

12 
(37.50%)

7  
(31.82%)

Oppose 188 56 
(26.42%)

35 
(22.88%)

24 
(19.67%)

22 
(23.66%)

27 
(30.68%)

12 
(25.53%)

6  
(18.75%)

6  
(27.27%)

Strongly 
Oppose

119 23 
(10.85%)

27 
(17.65%)

23 
(18.85%)

14 
(15.05%)

13 
(14.77%)

8  
(17.02%)

7  
(21.88%)

4  
(18.18%)

No 
Opinion

102 39 
(18.40%)

14 
(9.15%)

11 
(9.02%)

12 
(12.90%)

12 
(13.64%)

8  
(17.02%)

2  
(6.25%)

4  
(18.18%)

Own or rent—

  Totals Own Rent

Strongly 
Support

102 82 
(12.20%)

20 
(21.51%)

Support 257 22 
(33.78%)

30 
(32.26%)

Oppose 183 162 
(24.11%)

21 
(22.58%)

Strongly 
Oppose

120 109 
(16.22%)

11 
(11.83%)

No 
Opinion

103 92 
(13.69%)

11 
(11.83%)
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QuesTIon #6.7: ProvIdIng More affordaBle housIng

age—

  Totals 17 to 28 29 to 38 39 to 48 49 to 58 59 to 68 69 to 78 79 to 95

Strongly 
Support

106 9 
(25.71%)

5   
(6.76%)

21 
(16.15%)

13 
(7.93%)

25 
(16.13%)

22 
(18.03%)

11 
(16.92%)

Support 170 9 
(25.71%)

14 
(18.92%)

20 
(15.38%)

33 
(20.12%)

37 
(23.87%)

32 
(26.23%)

23 
(35.38%)

Oppose 224 6 
(17.14%)

22 
(29.73%)

40 
(30.77%)

53 
(32.32%)

50 
(32.26%)

41 
(33.61%)

12 
(18.46%)

Strongly 
Oppose

174 8 
(22.86%)

21 
(28.38%)

40 
(30.77%)

48 
(29.27%)

35 
(22.58%)

14 
(11.48%)

7 
(10.77%)

No 
Opinion

74 3   
(8.57%)

12 
(16.22%)

9    
(6.92%)

17 
(10.37%)

8   
(5.16%)

13 
(10.66%)

12 
(18.46%)

Ethnicity—

  Totals African 
American/Black

Asian/South 
Asian

Caucasian/White Latino Native 
American

Mixed

Strongly 
Support

108 1 (33.33%) 9 (31.03%) 84 (12.88%) 11 (22.45%) 1 (12.50%) 2 (13.33%)

Support 169 0   (0.00%) 9 (31.03%) 146 (22.39%) 9 (18.37%) 3 (37.50%) 2 (13.33%)

Oppose 226 1 (33.33%) 7 (24.14%) 200 (30.67%) 13 (26.53%) 0   (0.00%) 5 (33.33%)

Strongly 
Oppose

176 1 (33.33%) 4 (13.79%) 154 (23.62%) 9 (18.37%) 3 (37.50%) 5 (33.33%)

No Opinion 77 0   (0.00%) 0   (0.00%) 68 (10.43%) 7 (14.29%) 1 (12.50%) 1   (6.67%)

income—

  Totals < $20,000 $20-
39,999

$40-
49,000

$50-
74,999

$75-
99,999

$100-
124,999

$125-
149,999

$150,000+

Strongly 
Support

104 22 
(43.14%)

28 
(22.05%)

11 
(17.19%)

22 
(14.01%)

8  
(8.25%)

7  
(8.05%)

3  
(6.38%)

3   
(3.66%)

Support 149 11 
(21.57%)

35 
(27.56%)

13 
(20.31%)

35 
(22.29%)

24 
(24.74%)

15 
(17.24%)

7  
(14.89%)

9  
(10.98%)

Oppose 219 8 
(15.69%)

28 
(22.05%)

21 
(32.81%)

53 
(33.76%)

28 
(28.87%)

28 
(32.18%)

17 
(36.17%)

36 
(43.90%)

Strongly 
Oppose

171 6 
(11.76%)

21 
(16.54%)

14 
(21.88%)

36 
(22.93%)

23 
(23.71%)

30 
(34.48%)

18 
(38.30%)

23  
(28.05%)

No 
Opinion

69 4   
(7.84%)

15 
(11.81%)

5  
(7.81%)

11 
(7.01%)

14 
(14.43%)

7  
(8.05%)

2  
(4.26%)

11 
(13.41%)
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Years Lived in Lodi—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Support

109 28 
(12.96%)

21 
(13.82%)

22 
(18.33%)

15 
(16.48%)

14 
(15.73%)

1   
(2.17%)

4  
(12.50%)

4  
(17.39%)

Support 172 51 
(23.61%)

33 
(21.71%)

21 
(17.50%)

18 
(19.78%)

19 
(21.35%)

12 
(26.09%)

10  
(31.25%)

8  
(34.78%)

Oppose 232 62 
(28.70%)

47 
(30.92%)

35 
(29.17%)

27 
(29.67%)

28 
(31.46%)

16 
(34.78%)

11 
(34.38%)

6  
(26.09%)

Strongly 
Oppose

179 52 
(24.07%)

36 
(23.68%)

32 
(26.67%)

22 
(24.18%)

20 
(22.47%)

10 
(21.74%)

5   
(15.63%)

2  
(8.70%)

No 
Opinion

77 23 
(10.56%)

15 
(9.87%)

10 
(8.33%)

9  
(9.89%)

8  
(8.99%)

7   
(15.22%)

2   
(6.25%)

3  
(13.04%)

Own or rent—

  Totals 1 to 10 11 to 20 21 to 30 31 to 40 41 to 50 51 to 60 61 to 70 71 to 90

Strongly 
Support

109 28 
(12.96%)

21 
(13.82%)

22 
(18.33%)

15 
(16.48%)

14 
(15.73%)

1   
(2.17%)

4  
(12.50%)

4  
(17.39%)

Support 172 51 
(23.61%)

33 
(21.71%)

21 
(17.50%)

18 
(19.78%)

19 
(21.35%)

12 
(26.09%)

10  
(31.25%)

8  
(34.78%)

Oppose 232 62 
(28.70%)

47 
(30.92%)

35 
(29.17%)

27 
(29.67%)

28 
(31.46%)

16 
(34.78%)

11 
(34.38%)

6  
(26.09%)

Strongly 
Oppose

179 52 
(24.07%)

36 
(23.68%)

32 
(26.67%)

22 
(24.18%)

20 
(22.47%)

10 
(21.74%)

5   
(15.63%)

2  
(8.70%)

No 
Opinion

77 23 
(10.56%)

15 
(9.87%)

10 
(8.33%)

9  
(9.89%)

8  
(8.99%)

7   
(15.22%)

2   
(6.25%)

3  
(13.04%)
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